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Glut drives down prices

The problem with local into retail is
mainly about distribution.
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Preserving the value and the

identity of the farmer.



WHAT MAKES LOCAL

SPECIAL?

unigue and "special” to consumers
simply because by their very nature
buying direct (e.g., local)short circuits
Industrial production and distribution
systems in the same way that organics

used to
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patients’ sake

There are many reasons to buy

vou'll get exceptional taste and freshness, strengthen
your local economy, support endangered family farms,
safeguard your family's health, and protect the

enviranment.

How can you help support
your local farmer? Where can you find
Local Food? what is Comrnunity
Supported Agriculture? Read more on how
to buy local. Find out about the
Foodroutes' "Buy Fresh, Buy Local
Toolbox and take the Buy Local
Challenge.

Find Good Food

The FoodRoutes Find Good Food map can help you
connect with local farmers and start eating the
freshest, tastiest food around. Click here to find your
local food on our interactive map, listing farmers, Powered by
CSas, and local markets near you, LocalHarvest.org
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FoodRoutes’ Lafest

Cur "Buy Fresh, Buy
Local' Toolbox features
affordable, professional
marketing and campaign
materials to meet your
organization's needs:

LI LA TN Take the Buy Local Challenge

Pledge to spend $10/week or more on locally produced food! By
signing up, you'll be entered to win a gift boxr from one of our
fabulous local farms and two CDs from FoodRoutes' partner critically
acclaimed artist Adrienne Young and her band, Little Sadie,
Spending just £10 a week on local food can have a significant
impact on your local economy and for family farmers in your region.

Also, see other Tools for
Action including carmpaign
materials for farming

advocates & our foolkits,
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