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WHATõS OLD IS NEW AGAIN

Store buying ñin-season for years

Glut drives down prices

The problem with local into retail is 

mainly about distribution.

Increase of ñdirect marketingò puts 

a face and a story on the food-

Preserving the value and the 

identity of the farmer.



WHAT MAKES LOCAL 

SPECIAL?

òLocal foods and products remain 
unique and "special" to consumers 
simply because by their very nature 
buying direct (e.g., local) "short circuits 
industrial production and distribution 
systems in the same way that organics 
used to. 

ò AUTHENTICITY
ñWhat Makes Local Special?- The Hartman Group, January 24, 2007



OTHER ISSUES DRIVING 

DEMAND


